THIS VERSION OF THE SURVEY CONTAINS THE IMAGES AND
SCORES COMPILED DURING A COMMUNITY VISIONING EXERCISE
JUNE 18-19, 2010.

THE IMAGES ARE ALSO ARRANGED BY THE MOST FAVORED
TO THE LEAST FAVORED. THE NUMBER IN GREEN IS THE SCORE.
THE NUMBER IN RED IS THE NUMBER OF THE
SLIDE IN THE ORIGINAL SURVEY.
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What Makes a Successful Place? PPS

They are accessible -‘

People are engaged in activities there.
The space is comfortable and has a good image.

It is a sociable place, one where people meet each
other and take people when they come to visit.
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What is a Visual Preference Survey?

Provides a basis to rate or score visual concepts of existing
and non-existing types of building designs, site layout,
landscape, and similar design features.

Visual preference surveys assist communities in determining
which components of a policy, plan, or project contributes
positively to a community's overall image, sense of place,
historic character, and surrounding environment

Once the images are scored they provide ideas that can be
Incorporated into goals or recommendations of a plan or
project.
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As you view the following images, please keep the following in mind:

1)

Evaluate the characteristics of the images as opposed to evaluating the
quality of the photo or time of year (i.e. summer vs. winter)

The images are intended to illustrate conceptual ideas. They do not
represent specific proposals for specific places

The images are not intended to set expectations. They are here to help
imagine what may be possible

View the images with an open mind.

For each of the images respond to the following question:

How appropriate or inappropriate are the characteristics of the place
you are seeing, now and in the future, for your neighborhood?
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Access & Linkages

You can judge the accessibility of a place by its connections to
its surroundings, both visual and physical. A successful place is
easy to get to and get through.
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Comfort & Image

Whether a space is comfortable and presents itself well—has a
good image—is key to its success. Comfort includes
perceptions about safety, cleanliness, and the availability of
places to sit.
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Uses & Activities

Activities are the basic building blocks of a place. Having
something to do gives people a reason to come to a place—
and return.
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